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September 23, 1955 


GREETINGS MEN 


I am honored and flattered at having been selected to head up 
our PROFIT BLITZ FOR FITZ. I have written the Boss Man, and 
have pledged your word and mine that this will be the greatest 
demonstration of showmanship that this circuit has ever exper - 
ienced, I have promised that we will make him prouder than he 
has ever been, of his Canadian showmen and our brand of Ganadian 
showmanship. I meant every word of it, and I know that I spoke 
for every manager on this «reat circuit of ours. 


We are paying tribute to our Boss Man, Mr. Fitzgibbons. 
It is now our turn to honor a man who has had honors heaped on 
him by Kings, Presidents and Statesmen in Britain, Canada and 
the United States. We are honoring a man who has raised the 
status of our industry from that of something less than a res- 
pectable business to an honored and respected profession. We 
are honoring Fitzgibbons the man ... a man whose humanitarian 
principles have become a by-word in and outside of our industry. 
We are honoring Fitzgibbons our president ... whose inspiration, 
wisdom and genius have made Famous Players the envy of every 
theatre circuit the world over, and his managers probably the 
best known and most publicized showmen in the business. 


We have a debt to pay fellows ... a debt of honor. 
We must prove to our Boss Man that we know, we realize, and we 
appreciate what his twenty five years of service to Famous 
Players have meant in our own lives. You know and I know ... 
Now it is up to us to get that message across to him ... in 
concrete form ... in practical form. 


PROFIT BLITZ FOR FITZ is our answer. With our hearts 
and with our minds we must concentrate to make this the very 
greatest Showmanship Extravaganza of all time. We can do it 
if we join forces ... if we work as a team ... all of us from 
the Atlantic to the Pacific, from the far North to the inter- 
national boundary. Let's make that our ‘thank you" message to 
eee ee Man. Let it be our battle ery for the next thirteen 
weeks, 


Let's PROFIT BLITZ FOR FITZ. 
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FIRST THINGS FIRST 


Let's get one thing clear fellows ... I didn't ask for the 
job of "Drive Captain" ... but now that I'm IT, believe me 
I intend to do the best job I know how. I can't do it all 
by myself ... every one of you, from Murdochville to Prince 
Rupert will have to lend a hand. Between us we can make 
this the most talked about drive in the history of not only 
our company, but the whole industry in Canada. 


I want to place myself on record right now ... for 
the benefit of some of our cynics, and to allay the fears of 
my brother district managers, I am going to do this job 
without fear or favour ... I don't care if you're in one of 
the Ontario districts, Halifax, Vancouver, Winnipeg or what 
have you. You do a job and you'll get full credit. Asa 
matter of fact this makes it twice as tough on the boys in 
my own district as on anyone else on the circuit. In order 
to avoid charges of collusion I'll have to soft-pedal their 
efforts, and they know it and accept it, in the knowledge 
that I will be completely fair. 


Further ... I am voluntarily disqualifying myself 
from eligibility for participation in the district managers! 
prize money. If that isn't sufficient evidence of my complete 
impartiality ... then brother-r-r ... you can take over. 


I have also refused to sit on the judging panel ... 
I shall sift the entries, separate the wheat from the chaff, 
and send the prize material upstairs for judging by a panel 
consisting of Rube Bolstad, Morris Stein, Bob Eves and Jimmy 
Nairn. Satisfied? 


So now let's go ... Let's start the BLITZ. 
ake Ki Kae ae 
PRIZE DISTRIBUTION 


Don't forget, there are special weekly cash awards for IDEAS, 
for outstanding EXPLOITATION, for practical SUGGESTIONS for 
the improvement of our service, for ECONOMY hints. I have 
several entries on my desk now ... good ones. The winners 
and their prizes will be announced in next week's bulletin. 
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A FEW IMPORTANT FACTS 


There seems to be some confusion as to exactly how our prize 
money - $10,000.00 worth - will be distributed. Let me try 
to clarify this for you. 


This is a PROFIT Blitz ... but it is also, and please 
don't forget it, a SHOWMANSHIP drive. Combine the two, and if 
your sum total of Showmanship and PROFIT is greater than the 
next fellow's ... well then, you're home free. Please remember, 
SHOWMANSHIP without PROFIT just ain't Showmanship. Get it? 

You have profit quotas to top, but you must also submit evidence 
that you topped them by your own skill and effort, and not just 
because you happened to be playing a MR. ROBERTS or OKLAHOMA. 


That's what makes this contest so fair ... Regardless 
of the type of product you play, you're on an even par with 
the next fellow. 


Quoting from your BLITZ brochure ... "Judging will be 
done on these all-important contributions to increasing profits 
and patronage ..." 


Abe Overall SHOWMANSHIP in selling, and patron service. 
ae Outstanding ENTERPRISE during the drive period. 
3. ECONOMY of operation, and COST CONTROL. 


First and foremost comes PROFIT, and we know just as 
you do, that increased profits are in direct ratio to the 
effort and energy and enthusiasm you put into your merchan- 
dising job. 


There are 133 top prizes which will be awarded at the 
conclusion of the drive, representing $7,625.00 in cash ... to 
the winners in each group. 


That leaves a total of $2,375.00 for distribution at 
the discretion of the judges ... on a spot cash basis ... EVERY 
WEEK ... and you can take my word for it ... THERE WILL BEa 
group of winners each and every week ... providing of course, 
that you send in entries EVERY WEEK. More of that later. 


So guys ... we're tossing an even TEN G'S your way. 
You know the rules ... You have a target. Get that bulls-eye 
in your sights and start banging away. ; 
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A_ DOLLAR SAVED ... 


Every time you save a buck, you've added just one more dollar 
to your profit. Why not sit down right now and carefully go 
over every single item of controllable expense? You'll really 
be surprised at the number of loopholes you can plug ... and 
without affecting the efficiency of your operation. 


Maybe the lamps you are burning are of a higher wattage 
than you actually require ... Perhaps they burn out too fast 
and you haven't been taking the trouble to put in a claim for 
proper credit. How about your cleaning supplies? Do you check 
them personally? Do you order just what you require? Do you 
carry more staff on your payroll than is absolutely necessary 
to handle the business you are doing? 


Think it over carefully fellows ... It's too late to 
worry about it when the bills have been paid. The time to 
start saving is BEFORE you start spending. 


oX.X.X.X. 
SERVICE TO ALL 


The heating season is almost here .., and it's a good thing to 
remember that the first customer to enter your theatre, or the 
last one to leave is just as entitled to COMFORT and SERVICE 
as the ones who happen to be in your theatre during the peak 
hours. 


Make sure that your theatre is comfortably heated 
before your boxoffice opens ,.. and remains that way until the 
last patron has wended his way homeward. If you cater to 
their comfort, in addition to giving them a good show ... 
THEY'LL BE BACK for more of the same. 


oXeXe XX. 


JUST A THOUGHT 


Say to yourself every day ... "Today I'll run this theatre just 
a little better than I did yesterday ..." You can, and you 
will ... IF you honestly believe it yourself. 
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EXTERNAL ADORNMENTS 


Fancy covers alone are not going to win any prizes ... It's 
what is between them that will influence the judges. Also, 
the man who gives evidence of consistent and sustained effort 
will naturally stand a much better chance than the chap who 
comes through with just an occasional entry. 


To place everybody on a par ... and also to make it 
a little easier for us at this end, every manager will receive 
within the next few days a sufficient number of ordinary file 
folders to cover every week of the drive. There is space on 
the outer cover for the theatre name, town, and attractions 
played during the week. 


Please don't save all your material and then send it 
in all at once. Make use of these folders ... Send one in 
each week ... Attach a letter listing all the items ... and 
naturally, evidence in the form of tear sheets, photos, copies 
of printed matter etc. in support. 


If you send in thirteen folders it is natural to 
assume that you will stand just thirteen times as much chance 
of knocking off a prize as the guy who sends in only one ... 
Makes sense, doesn't it? 


oX.X.X.X. 
KID SHOWS MEAN ADDED PROFITS 


Anything extra that you do in the way of promoting business 
must help your overall profit picture. That extra hundred 
bucks or so that you can attract into your theatre on a 
Saturday or holiday morning can make the difference not only 
between profit and loss ... but also between placing you in 
the running for a cash award, or leaving you out in the cold. 


Kids naturally are good movie-goers ... They want to 
come to your theatre ... but, you've got to give them something 
just a little different, a little more attractive than they can 
get somewhere else, if you want them to become regular patrons. 


Much was said at our meetings, and many details were 
given of successful childrens! matinees in several situations. 
Start going after that juve biz ... it may be a little tough 
to get started, but the ultimate results will more than com- 
pensate you for the effort you expend. 
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SAVE WITH SHOWMANSHIP 


If you SAVE with Showmanship, then you can't help but PROFIT Z 
with that same brand of Showmanship. Let's take a quick look 

at what some of our boys have done to cut expenses, to intro- 

duce new economy measures, to bolster their profits simply by 

using their brains and their brawn ... Some of them will be 

receiving prize cheques next week, after the committee has 

had a chance to analyze their entries. YOU can be in there 

too ... L only report what you do, and I can't do that if you 

don't tell me. 


CUTTING CARBON COSTS 


Herb Chappel, of the Palace in Guelph couldn't see the sense 
in throwing away three and four inch carbon stubs. Herb got 
together with Clarence Marriott, his projectionist and they 
worked out a method of joining two stubs to give them enough 
burning time for an extra double reel. Now all that's left 
after they're through is less than one inch of waste, Not 

bad, huh? Of course you've got to have a co-operative man 

in the booth, and you've got to work right along with him. 

In Herb!s case it has resulted in a 25% saving in carbon bills, 


I have just discovered that we burn up $175,000.00 
worth of carbons a year in our theatres. Applying this principle 
across the circuit can result in a very healthy saving of ... 
yes, you've figured it correctly ... $43,750.00. Quite a slice, 
what? 


I'm not an expert or a technician, but I'm passing 
this idea along to people who are, so they can work out some 
method of getting the technical details out to you. Nice 
going Herb. 

eRe ce Ke Ke 


PUSHING HIGH PROFIT CONFECTION ITEMS 


Dave Borland, of the Dominion Theatre in Vancouver took a turn 
behind his confection counter one evening ... and tried something 
new. When anyone asked for popcorn or a drink, he said only one 
word ... "Large?" Surprising what the power of suggestion can 
do. His confection receipts for the evening were DOUBLE normal. 
Try it in your theatre, and let's know what happens. 
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GOOD OLD ELBOW GREASE 


A theatre inspector walked in on Fred Tickell, of the Monarch 
theatre in Medicine Hat, and insisted that the rear exit areas 
must be enlarged in order for the doors to open freely. Much 
of that space had been used when widening the proscenium open- 
ing for the installation of CinemaScope. 


To call in a contractor, or even a carpenter would have 
run into all sorts of dough ... so, Fred did what he had to do. 
He and his maintenance man planned and did the job themselves ... 
saving the theatre many, many dollars. 


That's what I call SAVING with SHOWMANSHIP. 
XXX Xe 
USING THE OLD NOODLE 


Bill Burke, of the Capitol in Brantford has a clock just inside 
his auditorium doors. On either side of the clock are wings 
which had been used by a local jeweller for advertising copy. 
Bill figured if it was of value to the jeweller, it must have 
at least the same value to himself. 


So-0-o ... on one side Willie had lettered, in very 
bold type ... "Visit our confection bar in the lobby ...'" and 
on the other side ... "Hot popcorn, Tasty candy bars, Ice Cream 
and Cold Drinks .,." 


; People must look at the clock ,... they can't help it, 
and Bill reports that his confection bar has benefitted as a 
direct result of this novel idea, Maybe you can do it too, Huh? 


oXe Xe XeXe 
A FEW CIRCUIT "BRIEFS" 


Ivan Ackery, boss man of the Orpheum in Vancouver has the "Elmer" 
promotion all set, with the full support of the Vancouver Daily 
Province, the police department and the public schools. To top 
it all off he is working on a promotion which will get him a free 
trip to DISNEYLAND for one boy and one girl accompanied by one 

of the officers in the traffic division. What a honey of a deal, 
Let's hear more about this when you get it set, will you Ack? 
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VANCOUVER ON THE BEAM 


In spite of his suspicious nature, Maynard Joiner is leaving no 
stone unturned to make sure that the B.C. district gets its full 
share of prize money ..,. 


He has instituted a series of regular Monday morning 
meetings in his office to act as an executive committee in charge 
of keeping the East from taking too many prizes ... consisting of 
the bookers, advertising department, Jack McCausland and Maynard. 
In addition there is another weekly meeting attended by assistant 
managers, cashiers, doormen, chief ushers and candy girls ... 


The purpose of the latter is to instill in the staffs an 
awareness of the importance of this drive, and to generate the 
kind of enthusiasm which will make them return to their respective 
theatres and pass it along to their fellow employees. 


Can't think of a better way to get your gang back of 
you fellows ... Here's a perfect pattern. YOU can make it work. 


eXeXoXeX. 


CAPITOL - SUDBURY 


Jeff is now publishing a monthly "Film Fact" leaflet, 500 of 
which are printed and distributed to his patrons each month ... 
Loaded with good selling copy on coming attractions, it doesn't 
cost the theatre a penny. Space sold to local merchants covers 
the entire cost. 


Jeff has also got going on an "Elmer's Theatre Party" 
deal, Haven't too many details, other than that his first party 
was last Saturday. Let's have the facts man eee Just the facts. 


oXsXeX.Xe 
REGENT - OSHAWA 


For his date on HIT THE DECK, Charlie Perrie really promoted him- 
self &@ deal. Got a terrific window display in Kelly's Television 
window, and a full QUARTER PAGE layout, in Kelly's full page news- 
paper ad. See boy ... it CAN BE DONE. 
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ORPHEUM - SOO 


Olga Sharabura was playing AIDA ... a bit of a toughie to sell, 
but she wound up with one of the finest campaigns I have seen 
on any picture in a long time. I can't go into the details of 
her campaign, but I believe this one item deserves mention. 


She got the lads over on WS O O, which is on the 
Michigan side of the river, to devote their entire Sunday evening 
"Columbia Music Hall" a strictly long-hair program, to arias from 
AIDA, naturally with full credits for the picture and theatre. 
Would have cost her $75.00 to buy the time ... but she wasn't 
billed for a single sou ,.. Get it? Sou oss DOO «eo. Well, I 
tried anyway. 


oX.X.X.X. 
DOWNTOWN - HAMILTON 


I don't know where they dig them up, but Paul Turnbull found he 
had CULT OF THE COBRA booked ,.. and right away his mind started 
Spinning ... But, where does one find a cobra’ sPauliedide:. a3 
only it wasn't a cobra, but a baby boa constrictor ... and I 
mean a live one, 


He placed it in a cage with a glass front, in his lobby, 
and talk about action? Oh yes, I nearly forgot ... He got a very 
pretty local model to pose between shows with the young "baby"! 
twined around her attractive Selita.) euechink mone people came 
in to see the front show than the screen attraction, 


; The local papers picked up the story and came out with 
pictures and stories titled ee "Turnbull's Cobracabana" ,,, 
and did the old boxoffice ever jingle that week? Nice going 
Rael GOO thing you're not playing DUMBO, 


oX»X.X.X, 


PARAMOUNT -~ SIDNEY 

Laurie Conrad likes kids ... he loves to see them jam his theatre, 
When he has an "Adult" attraction booked on a Saturday he spends 

a few bucks, buys a picture with kid appeal, slaps it on during 

the matinee, and garners plenty of extra bucks. A week or so ago he 
did it and wound up with a $200.00 matinee, which is just about 
three times what he would normally have got. That's the idea. 
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A dandy campaign from Herb Chappel on each of INTERRUPTED MELODY 
and HOUSE OF BAMBOO. Let's pick a couple of highlights ... Herb 
arranged for every juke box in the area to be loaded with music 
from the pic, and had every machine tagged with nice cards carry- 
ing full credits. Kelly's ... a leading music dealer in town 
included a full pressbook mat in his regular newspaper ad... 


There's a firm in nearby Kitchener name of FAMOUS UP- 
HOLSTERERS ... so what more natural than a tie-in with our ewn 
FAMOUS? I see a good looking 420 line ad, with a giant F.P. 
maple leaf en one side, and the merchants sig cut on the other, 
with copy tying in the two "Famous's ... Included in the ad is 
geod sales cepy fer HOUSE OF BAMBOO. 


oXeoXeXeX, 
TIVOLI - HAMILTON 


Cary Grant was due to visit Hamilton in time for his premiere of 
TO CATCH A THIEF ... and strict instructions were issued by the 
Canadian "Voice of Paramount" that the event was not to be pub- 
licized in any manner, and Mr. Grant's name was not even to be 
whispered ... let alene put up in lights ... 


Don's hearing wasn't so good ... and quite by accident, 
a delegation ef several thousand exuberant Hamiltonians were on 
hand to welcome Mr, Grant ... the theatre was jampacked, and over- 
flow crowds tied up the traffic for blocks. Oh yes ... we had 
the biggest opening day in months. 


The newspapers came out with thousands of lines ef copy 
and photos ,.. The T.V. station carried newsreel shots on their 
evening program ... The radio stations jammed the airwaves with 
complete descriptions of the event. Just goes to show ... there 
are times when you have to make your own decisions ... and, more 
important ... ACT ON THEM. 


eoXeXeXe Xe Xe 
WHAT'S WITH YOUR STAFF? 
The members of your staff can do a great deal to help you knock 


off some of that ten thousand bucks we've been talking about ... 
Let them in on the deal, huh? And, let them have their say. 
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CAPITOL - NORTH BAY 


That guy Harvey is still cooking ... in fact he's finally beginning 
to sizzle a little, and that's good. Now I know I'm going to get 
some terrific stuff from him. 


The Ontario Municipal Association was holding its annual 
meeting in North Bay, and quick-fast, Bob invited the Mayors and 
their wives to a special screening of SEVEN YEAR ITCH ... Believe 
me it didn't do any harm - and I have letters from several of the 
mayors to prove it, 


For 7 LITTLE FOYS, Bob ran into trouble ... Coincident 
with his opening the A.C.T. were holding a giant parade ... so 
what? Just this ... Bob entered a giant float completely covered 
with FOY copy ... and also had seven clowns in the parade, each 
one carrying a banner with good theatre copy. In addition, Bob 
had seven youngsters, in Foy get-up, parading the main drag, each 
carrying one word of his message, and walking along single file, 
That's only part of the story ... sorry, have no time or room to 
go into further details, not right now, anyway. 


oX»-X.X.X, 
SYDNEY - CAPE BRETON 


Glad to hear that finally, after years and years of missionary 
work, our boys in Cape Breton have cracked the very tough daily, 
and now enjoy a Saturday Movie Page, which, James Peter McDonough 
tells us, is second to none in the country. Nice going lads. 


oXeXeXeXeXe 
CAPITOL - CHATHAM 


Harry Wilson knows a good thing when he sees it. He had the 
safety short DEVIL TAKE US, booked and did one bang up job on 
it. First he held a special screening for the police department, 
several jurists and Safety Council members, Invitations were 
over the Signature of the Safety Council secretary ... Several 
stories in the press followed the screening. I also see one 240 
Line pile.) and another. 140 line one, of a wrecked car, with large 
theatre banner above it, and a cop standing alongside pointing 
to it. This car was borrowed from a local dealer, and was on 
display at the busiest intersection in the city. The message 
certainly couldn't be missed ++. OY ignored. 
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OTTAWA MOVIE CELEBRATION 


Ray Tubman reports that Ottawa's celebration of our industry's 
50th anniversary really got off to a grand start. A giant parade 
got the thing rolling ... Don Henshaw, internationally famous 
speaker addressed the Lion's Club, while Frank Fisher spoke to 
the Kiwanis membership ... Both meetings were turned over to the 
local theatre managers! association, and they really whooped it 


up. 


Two full-page newspaper tie-ups, with discount coupons 
offered by nearly all the down town merchants ... Mayor Charlotte 
Whitton was presented with a replica of a Hollywood Oscar at the 
Lion's luncheon, and acknowledged it in writing. Her letter was 
reproduced in the newspapers in the form of an ad starting off 
the campaign. Ray promises more action before this deal is com- 
pleted, and we'll pass details on to you as we receive them. 


oX.X.X.X. 
VICTORY - TIMMINS 


I have a terrific campaign before me from Jack Bridges, en PETE 
KELLY'S BLUES, but naturally will only be able to report the 
“highlights. Jack has his own half hour program on C K G B, and 
for three weeks in advance plugged the songs, with snappy chatter 
about the pic. Jack organized a "Teen Age Jamboree" for the 
younger element just in advance of school re-opening ... promoted 
lots of prizes, including $30.00 from the local dance pavilion, 
and ran a Charleston contest, as in the film. Over 1400 teen- 
agers shawed up, everyone a potential customer for PETE KELLY. 


Some of the local musicians, pals of Jack!s ... climbed 
aboard an open truck ... suitably bannered of course, and toured 
the city during peak traffic hours, playing jazz a la Peter Kelly. 
The truck was accompanied by several cars, dozens of kids on bikes, 
and hundreds on foot, to create a real "jazzy" atmosphere. 


Needless to say KELLY'S BLUES opened to terrific business, 
and naturally, everybody in town was talking ... and still are, 
about the great send-off, and novel exploitation. 


All you gotta do is use your heads ... combine it with 
a little elbow-grease and imagination, and there's no reason why 
this type of selling couldn't be duplicated in every situation 
we operate. What say? 
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PARAMOUNT - ST. JOHN 


You can bet that Harrison Howe is wide awake ... and figures he 
can make good use of some of that ten G's ... On LOVE IS A MANY 
SPLENDORED THING, Harrison got himself one of the finest depart- 
ment store tie up I have ever seen. Calp's Limited went for it 
hook, line and sinker, and turned over to Harrison their windows, 
counter space and floor displays, in addition to co-operative 
radio and newspaper advertising. In addition, they put on, and 
PAID FOR IN ITS ENTIRETY, a fashion show each evening of the 
pic's run, in the theatre foyer. 


The whole deal was built around the Suzy Perette gowns 
which are illustrated on page 16 of the pressbook,. Sammy Glasier 
of Fox was so impressed with this deal that he has worked it up 
into a national tie-up. I believe you've received copies of his 
special bulletin. Act fast ... take advantage of Howe's promotion, 


oXeX.X.X. 


CAPITOL - ST. KITTS 


For his INTERRUPTED MELODY date, Vern was successful in getting 
Caver's Music Store to include a good pressbook mat in their 
regular newspaper ad, I also see good pic and theatre copy in 

the New Method Cleaners! ad. Vern also invited one of the column- 
ists on the Standard to his first show, and wound up with one of 
the best stories I have ever seen in that paper ... and you can 
take my word for it, it really is a toughie. Keep at it Vern. 


eX eXeXoXe 


ALGOMA - Soo 


The Sault Star is even tougher than the St. Kitt's Standard, but 
at long last Norm Gray was able to crack them for a deal ,.. and 
what a deal. I see a full-page co-op on SEVEN YEAR ITCH ... with 
a 72 point headline across the top, Norm's ad occupying the centre 
spot, and surrounded by individual ads each referring in some way 
to the attraction. 


Also notice a nice co-op with the Blossom Shop, on his 
INTERRUPTED MELODY date. 
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PARAMOUNT - PETERBORO 


You've heard us talk about previewing WE'RE NO ANGELS ... well, 
Art Cauley pulled a "Sneak" on his opening day of DAM BUSTERS, 
and you've never heard such enthusiasm ... on the part of the 
audience, and the manager alike. 


First of all it got us at least an extra couple of hundred 
bucks on the day, and second, Art tells me that everybody in town, 
including the radio and T.V. boys whom he had invited, are talking 
about it. Art sez it's gonna put the pic into the top money class, 

eXeXeXeXKe 


ROYAL - GUELPH 


I see a terrific co-op in the Guelph Mercury on SCARLET COAT ; 
Ted Doney's current feature ... A full ONE HALF of a 300 line ad 
was devoted exclusively to press-book art and copy, plus, of 
course, generous theatre mention. Oh yes, naturally, the deal 
was effected with an exclusive local ladies! wear shop. 


oXeXeXe Xe 
THAT GUY "ACK" AGAIN 


I noticed on Maynard Joiner's weekly letter that Ivan Ackery 

has done some real work on his Satayem kids' shows, and already 
has one under his belt.-. His first show netted him a ver-r-y 
healthy $300.00 ... That's three hundred bucks more than he would 


have had without it. 


All it takes is a little thought, a little intelligent 
planning, and LOTS of enthusiasm. Ack made good use of all 
those attributes. YOU CAN TOO. 


OE 6 S028 6250 mi 


Well fellows, that completes my reportorial duties for 
this week, I do hope that you like our format, and the content 
matter. Please remember ... I can't report what I don't know, 
and the only way I can learn of your activities, is if you send 
me a complete report. 


On the next couple of pages you will see exactly where 
you stand at the end of our first. week of the PROFIT BLITZ FOR 


FITZ. 
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YOUR STANDINGS 


Here we go boys ... Al Troyer has just handed me your standings as 
at the end of the first week of our drive. They are based on the 
increase in your profit over the quota set for your theatre. If 
you're not in as good a position as you feel you should be ,.. 


well, you've got twelve more weeks in which to improve. 0O.K.? 
So ... here goes, 
ak oe Cia is 
GROUP 1 GROUP 2 (cont'd. 
ik Winnipeg Metropolitan i ieieleitax Capitol 
Be Edmonton Paramount 16. St. John Paramount 
oe Sudbury Capitol Is, daeeilal Cartier 
he Toronto Imperial 18. Ft. William Capitol 
5. Toronto Sheas 19. Rouyn Capitol 
6. Vancouver Capitol 20. Rouyn Paramount 
te Saskatoon Capitol 21. Charlottetown Capitol 
or Calgary Capitol 22. Brockville Capitol 
9. London Capitol Zoe ebb Arthur Paramount 
10. Calgary Palace 24h. Soo Algoma 
11. Edmonton Capitol 25. Ottawa Regent 
ie Oupawa Capitol 26. Lethbridge Paramount 
13.. Winnipeg Capitol 27. Pt. Alberni Paramount 
14. Regina Capitol 28. Toronto Nortown 
15. Vancouver Orpheum 29. Windsor Capitol 
Onn Hadaet ax Capitol 30. Brantford Capitol 
31. Quebec - Capitol 
GROUP 2 32. Fredericton - Gaiety 
33. Prince Albert - Strand 
ae Oshawa - Regent 3h. Calgary - Strand 
Bo Truro - Cap & Royal 35. Sydney - Vogue 
Bye Timmins - Broadway 36. Victoria - Royal 
Mh, Timmins - Palace 37. Vancouver - Strand 
Be North Bay - Capitol 
Gr Toronto University GROUP 3 
7. Timmins Victory 
Sis Hamilton Tivoli al Windsor Palace 
9) « Barrie Roxy 2. Chatham Capitol 
10. Victoria Capitol Be Niagara Falls Seneca 
ODOT - Eglinton A. Guelph - Palace 
12. lLethbridge- Capitol Be Sarnia - Capitol 
13. Charlottetown - Capitol Gr Peterboro - Paramount 
14. Moose Jaw - Capitol Uo Three Rivers - Capitol 
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GROUP 3 (cont'd. ) 


Se Moncton 

9. Campbellton 
10. Owen Sound 
ll. Sydney 

12. Kingston 
13. Cornwall 
14. Vancouver 
15. Cornwall 
16. Medicine Hat 
17. Hamilton 
gi, Seo Males 
19. Edmonton 
20. Belleville 
21. Nelson 

22. Kenora 

23. Dalhousie 
24. Noranda 
25. Guelph 

Poo. Sieg Teasing 
27. N'Westminster- 
26. Galt 

29. Penticton 
SOM te eAl bern i 
31. Brandon 
32. Victoria 
33.. Amherst 
34. Saskatoon 
355 Regina 

36. Vancouver 
37. Kentville 
38. Welland 
39. Pr. Albert 
4O. Edmonton 
Fl Sh aT Koy ob al 
42. Kentville 
43. Winnipeg 
GROUP 4 

AW Soo 

A St. Thomas 
Boo 3 Rivers 
4. Regina 

5. Kamloops 


Paramount 
Paramount 
Classic 
Paramount 
Capitol 
Capitol 
Cinema 
Palace 
Monarch 
Downtown 
Lincoln 
Empress 
Belle 
Civic 
Paramount 
Capitol 
Noranda 
Royal 
Capitol 
Columbia 
Capitol 
Capitol 
Capitol 
Strand 
Dominion 
Cap & Par 
Daylight 
Metropolitan 
Dominion 
Empire 
Capitol 
Orpheum 
Strand 
Capitol 
Paramount 
Lyceum 


Orpheum 
Capitol 
Rialto 
Rex 
Paramount 
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GROUP cont'd, 

Gn Winnipeg - Gaiety 

ie N.Battleford - Capitol 
8. Pr, Rupert - Totem 

or Vernon - Capitol 
10. Moose Jaw - Orpheum 
ll. Glace Bay - Savoy 

12. Lethbridge - Roxy 

13. Kelowna - Paramount 
14. Murdochville - Paramount 
15. Shaunavon - Plaza 

16. New Waterford - Majestic 
17. Red Deer - Crescent 
LS. frail - Strand 

19. Medicine Hat - Roxy 

20. Kingston - Grand 

21. Fredericton - Capitol 
22. Woodstock N.B. - Capitol 
Ao om ae RU pet - Capitol 
24. Portage La Prairie -Playhouse 
25. Nanaimo - Capitol 
26. Bathurst - Kent 

27. Woodstock,Ont. - Royal 

28. Barrie - Granada 
29. Flin Flon - Northland 
30. Owen Sound - Savoy 

31. N. Battleford - Empress 
32. Red Deer - Capitol 
33. Regina - Grand 

34. Brockville - Regent 
35. Brandon - Capitol 
36. Pt. Arthur - Colonial 
37. New Waterford - Paramount 
38. London - Patricia 
39. Chilliwack - Paramount 
GROUP 5 

dk Windsor - Tivoli 

2. Toronto - Parkdale 
36 Toronto - Radio City 
4. Toronto - Palace 

BS 6 Toronto - Beach 

Oe Toronto - Pr, of Wales 
ae Toronto - Pylon 
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GROUP cont'd. 


8. -Ft. William - Royal 29. Calgary - Variety 
9. Toronto - Runnymede 30. Ft. William - Fort 

10. Timmins - Cartier 31. Toronto - York 

Hi. Toronto - Eastwood 32. Toronto - Vaughan 
12. Toronto - Capitol 33. Edmonton - Garneau 
ILS} 5 ehreXe paleo) - Parliament 34. Edmonton - Princess 
14. Toronto - College 35. Winnipeg - Uptown 
Se Loronto - Bloor 36. Winnipeg - Tivoli 
16. Toronto - St. Clair 37. Vancouver - Broadway 
ioe LOronto - La Plaza 38. Toronto - Lansdowne 
18. Edmonton - Dreamland 39. Rossland - Capitol 
19. Calgary - Hitchin! Post 40. Toronto - Oxford 
20. Pt. Arthur - Lyceum 41. Toronto - Grover 
All  NOROMNES - Century 42. Vancouver - Grandview 
22. Toronto - Oakwood 43. Winnipeg - Osborne 
23. Toronto - Alhambra 4h. Vancouver - Stanley 
24. Toronto - Beaver ioe Victoria - Atlas 

25) Loronto - Village 46. Toronto - Donlands 
26. Toronto - Bellevue 47. Windsor - Park 

PH Vale. dbal - Montcalm 48. Windsor - Centre 
Zope t. William = Lake 49. Vancouver - Regent 


oXeXeXe Xe 


So that's how you line up fellows ... Some are good, 
very, very good ... some, well let's say fair to middlin! ,.., 
and a few have a whole lot of reaching to do before they can 
hope to begin to catch up to the leaders. 


But ... this is only the first week. Twelve more to 
gO, and anything can happen - and usually does in these contests - 
before the final figures are made public. 


So guys ... now that you know exactly where you stand, 
get that old thinking cap on ... start pulling some of those 
long unused tricks out of the old barrel ... Get some ef that 
old "zing" into your action, and let's see if we can't make a 
few changes by the time the next list comes out. 


Everyone of you can be right in there ... It's strictly 
up to YOU. Good luck. : 


